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THE MICRO-YES ~
THEORY

The essence of marketing is the

message. It is the message that attracts

the prospect towards the macro-yes.
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Clarity: | understand this Time: how much will it take?
Appeal: | want this

Credibility: | believe this

Complexity: cognitive drain, mental energy
Security: anxiety, confusion, friction

Exclusivity: | can only get this from you Price: free offer - fear of hidden costs/cheat
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Landing Page
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Call Lis Direct

— Company Name —- Start Cennecting to US Physicians Today
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Call-to-action

Source: Flint McGlaughlin, MECLABS — Email Summit
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Control Treatment
I the (aTgest onnine physician community witn more than 115,000 members
Call Us Direct
Company Company Name Number

G ives You Immediate Access to Over 120,000 Doctors

Engage [l for your physician social media strategy : : 535 ot . A =
I is the largest social network of verified US physicians, representing 68 specialties.
Need to engage practicing physicians? Learn how to use Il physician-only social

media tools to conduct research and create product awareness. Get started with a free Physiclans spend 35,000 hours per momf.h.on _dlscus_s!ng drugs, medical products
30-minute dermno and procedures as well as exchanging clinical insights on difficult cases.

According to Manhattan Research, 25% of all online physicians have visited SN
the past three months to discuss drugs, devices and collaborate on new treatments
and therapies.

Engage I physicians in the following ways: manhattanRESEARCH

24% of online MDs
Use | 2cvanced online tools to reach this highly active physicians-only : : : : P have visited _
community. ¢ Survey MDs in real time using your own screening criteria
. ) , o * Ohserve and mine what physicians are saying ahout your products
« Target physicians against a matched list or by demographic criteria PSTEMPANY
« Engage physicians quickly using Sl unique social media tools and those of your competitors Top 10 most innovative
« Analyze the results of your campaigns in days, not weeks e Promote your message by stimulating peer-to-peer interaction healthcare company.
Get started with a 30-minute demo. Have questions? Call | o' =il us.
Start connecting with physicians today. BusinessWWeek
Lists [ 3mong the

50 best tech startups.

PST@MPANY BusinessWeek manhattanRESEARCH
Top 10 most innovative Lists Sermo among the 24% of online MDs
healthcare company. 50 best tech startups have visited

Source: Flint McGlaughlin, MECLABS — Email Summit
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Pushes the on-line

demo too early \_* media tools to conduct research and create product awareness. Get started with & free

Talks about tools
before expaining |

why | need them

[ —

Expensive

Not This

S he emhers

Company

Engage il for your physician social media strategy

Meed to engage practicing physicians? Learn how to use Iy sician-only social

30-minutz dermo.

ACCOMMING t0 Mannattan Research, 25% of al onling prysiclans nave visited [ n
the past three maonths to discuss drugs, devices and collaborate on new trestments

and therapies

[ =-Use | =chvanced online tools to reach this highty active physicians-only
community:

+ Target physiclans against a matched |t or by demographic critera
o Engage physicians quickly using S vnigue social media tools

call to action

« Analyze the results of your campaigns in days, not weeks

Get stert=d with a 30-rminute demo. Have guestions? Call |G o7 crail us.

i i
L a [5 .

Get Started before
really explaining
what's all about

FETEBANY manhsttanRESEARCH
Top 10'most innovative Lizts Sermo among the 24% of onfine MCs
healhcare company. 50 best tach startups. have visited
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. he NOt Th|5 emhers But This
Company Name i der
Engage [l for your physician social media strategy
\ Meed to engage practicing physicians? Learn how to use Iy cian-only social _Gives You Immediate Access to over 1 20,000 Doctors
. media tools to conduct research and create product awareness. Get started with 2 free
S0-minute demao.
pecorang o eratan Sesearcr, 2% o alaine oy o vsles m—_" I is the largest social network of verified US physicians, representing 68 specialties.
ane fherapies Physicians spend 35,000 hours per month on [l discussing drugs, medical products
-_-_-_-_-—-____ ¥ 2 '3
| oSS WIS £ € [E3ET s Ty 35 ahysicans o and procedures as well as exchanging clinical insights on difficult cases.
« Target ahysiclans against a matched st or oy demographic critera
« Engage physitians quicky using SEE unique social media tools
+ Analyze the results ofyour campaigns in days, not weeks Engage _physicians in the following ways: manhattanRESEARCH
Get startsd with @ 30-minute demo. Have questions? Cail | or cmailus 24% of online MDs
. : ; have visited
— m [y * Survey MDs in real time using your own screening criteria
s wt ' "mm ) ;:;h;w"?“;:“ * Obhserve and mine what physicians are saying ahout your prOdUCtS Y
"op 10 most innovative ists Sermo among the h of enine I “ “n,u
healthcars company 50 best tach starlups have visite: SN and those OfYOUr competitors Top 10 ot hnovau've
S « Promote your message by stimulating peer-to-peer interaction heathcare company.

Start connecting with physicians today.

Lists I :mong the
50 best tech startups.

Source: Flint McGlaughlin, MECLABS — Email Summit
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Control

Treatment
I the (STgeST onine physician communiy wil more than 115,000 members

Call Us Direct
Company Company Name i

G ives You Immediate Access to Over 120,000 Doctors

Engage |l for your physician social media strategy

I s the largest social network of verified US physicians, representing 68 specialties.
Need to engage practicing physicians? Learn how to use Illlohysician-only social

media tools to conduct research and create product awareness. Get started with a free Physicians spend 35,000 hours per, mom_:h_ an _d'scussmg drugs, medical progucts
30-minute demo and procedures as well as exchanging clinical insights on difficult cases.

According to Manhattan Research, 25% of all online physicians have visited SEEEEEN

the past three months to discuss drugs, devices and collaborate on new treatments : i .
and therapies. Engage [ physicians in the following ways: manhattanRESEARCH

24% of online MDs
Use [N 2dvanced online tools to reach this highly active physicians-only 1 have visited [
community: * Survey MDs in real time using your own screening criteria

* Observe and mine what physicians are saying about your products

« Target physicians against a matched list or by demographic criteria PSTEMPANY
« Engage physicians quickly using SIllll unique social media tools and those of your competitors Top 10 most innovative
« Analyze the results of your campaigns in days, not weeks « Promote your message by stimulating peer-to-peer interaction healthcare company.
Get started with 2 30-minute demo. Have questions? Call | or =zl us
Start connecting with physicians today.
Lists [l :mong the
- — 50 best tech startups.
See How Works

PSTEMPANY manhattanRESEARCH
Top 10 most innovative Lists Sermo among the 24% of online MDs
heathcare company. 50 best tech startups. have visited

Versions Clickthrough Rate Relative difference

Control 1.55% -

Treatment 3.16% 104%

Source: Flint McGlaughlin, MECLABS — Email Summit
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The Goal of a promotional
Email is to get a Click
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CALL-TO-ACTION CONVERSION

HIGH COST HIGH VALUE

RATE

Click here Discover... +34%

Submit Reserve your seat +88%

Try now Get Free Access +90%

Value Buy Now Add to cart +13%
Force

‘ Ask for more information Get more information +99%
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A/B TESTING:
VOTE N OWI JOIN AND SAVE!

LOOK FORWARD TO EXCLUSIVE SALES AND
UPDATES ON THE LATEST GEAR FROM REEBOK

Join the Reebok Newsletter

LOOK FORWARD TO EXCLUSIVE SALES AND
UPDATES ON THE LATEST GEAR FROM REEBOK

Email*: Email*:

Birthday*: MM DD YYYY Birthday*: MM DD YYYY

| agree to the Terms and Conditions

— - Subscribe Now ©

| agree to the Terms and Conditions

— L Subscribe Now €

Feebok does not pass on persanal data to parners
arthird parties. Read our privacy policy here.

Reebok

Reebok does not pass on personal data to partners
ar third parties. Read our privacy policy here.

Reebok
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A/B TESTING:

VOTE NOW!

JOIN AND SAVE!

LOOK FORWARD TO EXCLUSIVE SALES AND
UPDATES ON THE LATEST GEAR FROM REEBOK

Email*:

Birthday™: MM oo YYYY

| agree to the Terms and Conditions

e Subscribe Now ©

Feebok does not pass on persanal data to parners
arthird parties. Read our privacy policy here.

Reebok

Join the Reebok Newsletter

LOOK FORWARD TO EXCLUSIVE SALES AND
UPDATES ON THE LATEST GEAR FROM REEBOK

Email*:

Birthday™: MM oo Yy

| agree to the Terms and Conditions

—_ L Subscribe Now €

Reebok does not pass on personal data to partners
ar third parties. Read our privacy policy here.
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TAKE AWAY 1. ~
MORE OPTIONS

DON'T MEAN Mesiage

MORE ACTIONS

Ref: When choice is demotivating: Can one desire too much of a good thing?
(By lyengar, Sheena S.; Lepper, Mark R. Journal of Personality and Social Psychology, Vol 79(6), Dec 2000, 995-1006)
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TAKE AWAY 2.

YOUR MESSAGE
OR LANDING PAGE What am |
MUST REPLY supposed

to do?
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m40947, salir

[ 1 - Newsletter v Enviar Prueba A/B nueva Pruebas A/B

¥ Mensajes

Crea diferentes variaciones del mismo mensaje: el sistema los enviard automaticamente a un pequefio grupo de destinatarios.
~ Email Después de un nimero especifico de horas usadas para recoger datos de la prueba, el sistema enviara el mensaje ganador -
I basado en el mejor indice de apertura o de clics - al resto de los destinatarios.
ALWAYS A/B TEST
L] 1. Escribe el nombre de la prueba

Plantillas

Guardado Gruebabt

m Elige la variedad de mensajes que seran usados para la prueba:

Estado de envio -
=] Promociones!
Paginas de destino ,_, [

35 - variaciones 1

» SMS
(@] Ofertas!
» Social
Bt 30 - variaciones 2
M. Estadisticas =] 123
: : 29- .

L Destinatarios
@ Marketing+ Selecciona el % de destinatarios que se usaran para la prueba:

test Destinatarios restantes

ﬁ Ajustes 20% 80%

Elige como escoger al ganador:

Elige el ganador basado en: @® Mejor indice de apertura  © Mejor indice de clic

Envio: ® Automaticamente duracién |3 horas © manualmente

Guardar & continuar
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